
W O R K S H E E T  0 4  S E R M O N  S T R U C T U R E

N O T E S

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

Sermon Structure
Every sermon has three parts: the �  , 
					      , and �  .

THE BEGINNING

You have �  minutes to capture the attention of your audience.

1.	 Make a �

A good introduction peaks the interest of the listener. Start with 
Scripture is a rule for prep, not a rule for every message.

2.	 Build �

Why are you worth listening to? Authentically sharing your struggles 
is a great way to build trust. A story is better than a resume.

3.	 Show �

People look for themselves in your sermon. They want to know 
where they fit in and how the sermon is relevant to them.

THE MIDDLE

The most memorable parts of your sermon are carefully worded principles and 
stories/illustrations.

Start with the �  of your sermon 
and use it to write a powerful statement or create an illustration.

S. �  

C. �  

R. �  

E. �  

A. �  

M. �
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THE END

Your audience naturally remembers the beginning and the end, but oftentimes 
the ending can become the �  part of your sermon.

Go back to your sermon �  . 
Two effective sermon endings:

1.	 Call to �

What should your congregation do RIGHT NOW? (Sign up, Go here, 
Visit this site, etc.)

2.	 Put this into �

What should your congregation do THIS WEEK? (Extend the ending 
to the lobby, have concepts or questions they should reflect on or 
discuss with others through the week)
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